Kirsten Ullrich is a graphic designer with experience creating a broad
range of digital and print design materials and a background in fine art.

This portfolio PDF is high resolution. Those who zoom in are rewarded with with crisp images!
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COLLABORATIVE
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groundworks
COLLABORATIVE

Yourdonation’s fuly tax-deductible
e sllowed by lav.

RETURN THIS FORM TO

Becky Best
Directorof Development
and Communications

Bax 370
Buatieboro, V1 05302

CAPITAL CAMPAIGN PLEDGE FORM
DONOR

Fometd s e sopew e Comgn eport

=
Ear Frtered Tokghore
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ONETIME GIFT
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O Chagenycredicad  Oimoiceme,

OMonthly 0 Quanely 0 Semi-Annually

CREDIT CARD INFORMATION

DVis O AmesonEspress D Mastercrd

TG

FOR MORE

Contact Becky Best o (802) 302.8310
orbbest@groundworksitorg

Cortrtan o

o = ——

Sgrore Gegured or o pledgen)

Fall appeal to donors for a Brattleboro, Vermont area nonprofit that provides ongoing support to families and individuals facing housing and food
insecurities. Design from concept to execution, including campaign branding, a 16-page brochure, donor pledge form, and donation tracking form.

Shown, from left: Campaign brochure cover and interior spread examples, donor pledge form
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PERSONALIZED CANDLE PERSONALIZED CANDLE

FREE Personalized Candle Offer o A
e 3 Pompesiced Cand mto st dw momieys’ — ﬁ' 52 orje,
o icvant wes Sara o got o FRER = [ e

‘l“

it s b e s s s ] L

i

Buy 1, Get 1

FREE

Personalized
Candle

\ YANKEE CANDLE 2019 SANTA POPUP DISPLAY

To promote personalized candles, Yankee Candle placed popup podiums with signage and promotional offer postcards near Mall Santa setups.
Digital signage extended the advertizing elsewhere in the mall. A mini accordion booklet outlining personalized candle options was available
inside Yankee Candle stores. Materials built on the store’s holiday signage design system.

Shown, clockwise from left: Digital mall display, podium with designed wrap supporting 16” x 20" sign and stack of postcards, accordion booklet, promotional postcard with coupon



YANKgE CANDLE

Candles  Home Fragrance

YANKgEE CANDLE

Sale Candles  Home Fragrance

Sale

free shipping

YANKEE CANDLE

YANKEE CANDLE

Candles Home Fragrance Sale

— online 8/28 only, in stor

fragrance ﬂash sale
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YANKEE CANDLE

Candles Home Fragrance Sale

YANKEE CANDLE

Candles  Home Fragrance  Sale

for your
HAUNTED HOUSE

YANKgE CANDLE

Buy 2 Large Candles, Get 2 FREE!
Det low

tonight only!

f autumn wreath™

#\  Fragrace Family Rewards members s =
) oy iy alm?ft :
FRAGRANCE ~ $15¢ purcho
) e Eatora e everything!
e 4
Sign In or Sign Up for FREE -

AMILY  toge

Se— buy two, F R E E $'] 7 All Halloween
ML YANKge CANDLE @ gettwo Land es
000 full-price Yankee Candle brand large candles

Reg. $31-534 ea. - see exclusions beloy

Shop Now cy all full-price Witches' Brew’,
O putumn Wreath, and
OFF Balsam & Cedar products a ) .
A FRAGRANCE ST Show barcade o getthisdealin sore
— I [
0904200

Fragrance Family Rewards members get
first dibs, starting today — only onlinel

2024
Use code YOUSAVE3O0 at checkout online

Use code CAULDRON at checkout online 24

Fragrance Family members earn (expires August 28, 2024)
IIHIIHIIIIII\II\IIIIIII 2X REWARD POINTS
240911200

)

Celebrate on the Slopes With a
Buy 2, Get 2 FREE Deal!
Gift them the scent they've been seeking:

2 holiday at a mountain ski lodge where
natural beauty meets seasonal revelry!

Shop the Collection

I sz

N TATe CANDIERURE GRS MMV Show warco o gt i st n scre

Not a member yet? Join today and start saving

Want in?Sign in or sign up now to become a
Fragrance Family Rewards member for free.

FRAGRANCE
€) BRI

REWARDS WEDNESDAYS
Earn bonus points with any purchase

every Wednesday in August
W YaNKee CANDLE @ Today's reward: 250 bonus points!

000 500 POINTS = $5 FRAGRANCE CASH Shop Now
Sign In or Sign Up for FREE Expires September 4, 2024
eckou

Use code 17TREATS at

Sign In or Sign Up Now
Non-membars can stait shopping holiday
instores & online beginning October 28!

BUY 2, GET 2

Sign In or Sign Up for FREE

valid through 9/2/24

OuRFAMLY OF BRANDS

— gifts for less? how merry! —

Chesapeake Bay Candle
Botany Collection Candles

Reg.$14.99 ea. - while supplieslast

WY, YAnkee CAanDLE | @ F R E E
Showbarcode o gais dusinstors 000
e g
T

yankee candle dles
e 531534 z
MW, Yankee canpLe @
000 per— e III\\I\\IJ[,ZIQQII
o bacode o ot i dos n s NS e ®
(0 000 F—
240911201 “‘“l YANK@e CANDLE ®
il YANZ;; g:;te @ 0006
000

| YANKEE CANDLE 2024 FALL-WINTER EMAIL SELECTION

A selection of near-daily HTML emails for Yankee Candle using design systems established for seasons and collection on website and in store.
Some designs utilize animated GIFs. Emails often include Rewards program and other special messaging elements along with main creative

Shown, from left: Animated reward program email, three fall seasonal promotional emails (two with animation), Halloween promotional email, holiday reward program email, holiday promotional email
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ACTFL IS COMING TO B o
San Antonio! .0 #ACTFL
ANNUAL CONVENTION

& WORLD LANGUAGES EXPO

& ‘ SAN ANTONIO 2014

SAN ANTONIO 2014 TAKE YOUR GAME

HENRY B. GONZALEZ CONVENTION CENTER 10 THE next level!

NOVEMBER 21-23 Pre-Convention Workshops on November 20

SAVE o Registration and housing are now open
THE DATE Reaching Global Competence at wwew.acfl.org/convention-expo

November

21-23 '
Pre-Co

Make Your Next Move Count!

ASSESSMENT
i

AL
PeTENcE

a
ol

ANNUAL CONVENTION
& WORLD LANGUAGES EXPO

SAN ANTONIO 2014
NOVEMBER Z'I 23

on p.14 of thisissuel

SAN ANTONIO 2014
ACTFL W It’s a Game-Changer

WSIRS | Reaching Global Compet,
SAVE
THE DATE @

ACTFL

ANNUAL CONVENTION
& WORLD LANGUAGES EXPO

o

& m/ o)

AW s
ng

Uit

Early Bird
Deadline
July9

SAN ANTONIO 2014
NOVEMBER 21-23

Reaching Global Competence

www.actfl.org

| ACTFL 2014 CONVENTION
American Council on the Teaching of Foreign Languages 2014 Annual Conference materials. Primary designer on the project.
Co-creator of convention branding that works within ACTFL main brand but differentiates by year and location.

Shown, clockwise from top left: promotional ad, informational Program Guide book for attendees (cover), promotional postcard,
self-mailer Convention Preview with conference and registration information that unfolds to a poster on the reverse side (poster and folded mailer).
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3 WAYS TO MAKE A
PHILADELPHIA2012 RESERVATION

NOVEMBE

HOTEL i ==

MANY LANGUAGES: 0x

RESERVATION . : o e srzeit

ONUNE: veuwacflorg

FO R M OCTOBER 23, 2012. B i ACTRCVB/porien
' y Housing Bureas
Siena PO Box 4088

Vi the Housing Buraou. Afr thet doto, you must coll he hoel dircty. Fredrick, MD 217054088

ACTFL, | PHILADELPHIA2012 P ol frmain e o ot il s | Ssitone o g Mot i i i MINI-WORKSHOPS FOR

PENNSYLVANIA CONVENTION CENTER
'CONTACT INFORMAT HOTEL PREFERENCE (Picas it out hotl .|
ANNUAL CONVENTION 5
o e tos | NOVEMBER 16-18 o ca xert 1 e it 33 dyeof i of isfom. =y
MANY LANGUAGES: One United Voice B
[ —— S E E KE R S
D Compartle ke Dfsimiy o o
Type of Accommodations Requested (Circl " - 2
PROGRAM GUIDE e . ; SATURDAY

Nl 12 NOVEMBER 17
Special Requests
ACTFL 2012 v _ DA/
- - D1Smoking (most hotels are 100% non-smokin 4 y
CO-SPONSORS o 8 o) A Amyou I
: - get your dream job!

(OFFICIAL HOTELS, RATES & MAP
Ratcdo nttasof 15.

o ot ince cu 2% (o b chang).

PAYMENT INFORMATION On Saturday, November 17,
d for stions The hotel may charge the et S . SR G Certified
jer October 23, 2012

D

Sl 5210, Dol 5230

2 Phiodelphia Dovriown Friedman will lead three
Co

5. Hilton Garden Credit Card Required /1. g ge i s an:
it Philodelghia Caner iy OVio O MaserCord 0 Ameran Express D Discowr 0 Diners G professionls, and wil address
ol Dot 172

3. Loows Phiadelphia Hotel
Sl D 195

6. Hampion In Phodelphic ] o el as ne through the job search process
Cortr -

i 2 5 o ¢ Each miniworkshop willfocus
on a different key comp

Eri o i . i T ki of the success!

CANCELLATION POLICY

Al hotels require a valid credit cord to guaraniee the reserve-

icn ot he dme of booking. Credizcgid
2012. Any cancella

d arrival dote wil nlerview

B il
the reservation. Bey >up, panel,

ACTFL, | PHILADELPHIAZ012 SAVE &&= TR | e

o o PENNSYLVANIA CONVENTION CENTER THE ndg you'i r?slu e

Sorsmeuetsirs | NOVEMBER 16-18 and queshions: e o

. I v - workshops for useful insig
MANY LANGUAGES: One United Voice DATE b AC T, | PrADELPHIAZOR2 oal natvvorkars oot aiisest

NOVEMBER 16-18
PRE-CONVENTION WORKSHOPS ON THURSDAY, NOVEMBER 15, 2012 {ANY LANGUAGES: One United Poies

development planning

Let's turn our ACTFL, | PHILADELPHIA2012

collective voices info i o | poe e
a unified message!

MANY LANGUAGES: One United Voice

| ACTFL2012 CONVENTION
American Council on the Teaching of Foreign Languages 2012 Annual Conference materials. Primary designer on the project.
Co-creator of convention branding that works within ACTFL main brand but differentiates by year and location.

Shown, from left: Informational Program Guide book for attendees (cover), promotional postcard, hotel registration form, in-conference scavenger hunt handout (cover), and promotional ad.
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Diana Whitney
Owner/Instructor

176 Mather Rd.

West Brattleboro, VT 05301
T:802-257-4032

E: diana@coreflowyoga.com

—

P

FLOW YOUR OWN WAY

www.coreflowyoga.com

E«

ol . e

www.coreflowyoga.com 1

\ CORE FLOW YOGA IDENTITY
Logo, studio signage, and business cards for a local yoga studio featuring the green-golds of high summer in Vermont. Design from concept to execution.

Shown, from left: Business card front and back, studio hanging sign
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SWACHH
PRO

S WACHH PRO

12123 Shelbyville Road, Ste. 100 ¢ Box 169 ¢ Louisville KY 40243
E: customercare@swachhpro.com

\ SWACHHPRO IDENTITY AND BRANDING
Design of company and product logos, on-product graphics and packaging design, and company business cards from concept to execution.
The business sells bidets in The United States and India (swachh = “clean”) so materials needed to have a self explanatory quality and broad appeal.

Shown, clockwise from top left: Horizontal logo, business card front and back, product package, product with customized decals
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STRONG
e COFFEE

STRONG STAGE
COFFEE

S TAGE

STRONG COFFEE STAGE is a professional theater com

to oreating compelling theater for local and internal

BRONWYN SIMS, PRODUCING DIRECTOR
C:802-579-9003 T.212-760-4872

E: bronwyn@strongcoffeestage.com

Bronwyn Sims—Ci rformer, Aerial Choreog

Patrick Donnelly-Creator, Performer)

Other key personnel:

Cait Ray

WWW.STRONGCOFFEESTAGE.COM

Adam J. Thompson d
contributed to the

Wilnaswilwa

COFFEE

S T A G E

forages

workshops/ab

\ STRONG COFFEE STAGE IDENTITY DESIGN
Logo, business cards, and presentation materials for a local theater duo pitching performances to potential venues. Design from concept to execution.

Shown, from left: Promo card, business card front and back, folder for informational materials



CHARLES ROBERT Ill

ULLRIC

&R 00,
ER@HEAER

HOME  GENEALOGY VOLUMES ~ ACKNOWLEDGEMENTS
The Genealogy of the Charles Robert Ullrich
111 & Victoria Ann Birchler Families is organized in sev-
enteen volumes. The first volume traces the ancestors.
of Charles Robert Ullrich III and Victoria Ann
Birchler through six generations. The relationships
between families are shown in a series of pedigree
charts in which each person is identified by a standard
Ahnentafel number. Detailed information is provided
for each family in an Ahnentafel report in which fami-
lies are numbered according to the standard number
of the father.

The second through seventeenth volumes of this ge-
nealogy trace the ancestors and descendants of each

great-great grandparent’s family. In most instances,

the g g1 ‘were immi; to the
United States or parents of immigrants. Each volume
includes a series of pedigree charts, an Ahnentafel re-
port, and a descendant report. The pedigree charts and
the Ahnentafel reports include as many generations as
are known for each family, in most instances extend-
ing more than twelve generations. The descendant re-
ports include all children of each great-great grand-
parent’s family, all children of children, and so on, thus

identifying cousins through four generations.

CONTACT

RESEARCH VOLUME 1

GENERATIONS 1-6

RESEARCH VOLUMES 2-17

GENERATIONS 6+

Ancestors and descendents as far as known

| ULLRICH-BIRCHLER FAMILY GENEALOGY SITE

Ecssaens some 33
.14 Feb 1826, Altengronay, Hessea
429 Apr 1897, Aliengronay, Hessen

DOWNLOAD FULL AHNENTAFEL REPORT.
DOWNLOAD FULL DESCENDANT REPORT

ARG
Ermro ———

ULLRIC TRCHILIER
=¥

Jamilies

RESEARCH VOLUME 2

MES  ACKHNOWLEDGEMENTS  CONTACT

ANCESTORS AND DESCENDANTS  PEDIGREE CHART  PHOTOS  REFERENCES

.22 Jun 1727 Altngronay, Hessen
e

Lo (120

b12Jan:

35 3 Aenroma, Hewn
[Aun Swsiun Beaceet (257)
.11 0ct 1727 Weichersbach Hessen

o Ucn (64) e

15 Dec 1791 Hessen

16 Oct 1864 Alengrona, Hessen

(Jokann Conaao Maws (258)
.18 yern
03 Oct 1785 Mittlsnn, Bayern

(en MARGARETi M (129)

&30 Mar 1526 Altengronau, Hessen
Mt Eusaseria Gaes (259)

(orawes Scrnass (260)
.16 Dec 704 Altengronau, Hessen
1427 0 1770 Altengronau, Hessen

Pupe Scrouana (130)
.19 Mar 1737

11914l 176 Alingronas, Hessen
dor e

P o
; ]

e
Py e

)

[Aun CaTimana ScHDS R (261) ‘

30 Dec 1761 Alcengronau, Hessen
1834 Atengronau, Hessen

Eva ELisaneria GO (263)

(Ornua Ruspear (265)
.18 Feb 1727, Altengronas, Hessen
d16De i i

i 1791, Alsogronas, Hesen
421 Nov 1853, Alengronas,

|JOMANN GEORG SCHOSSLER (266)
s s svisan 139 | [ 24Nen 7 hogroms e

vy Hesen

b 101 72, Ober Hesen

[ Moacancon o a7
g et

[

.16 Dec 1760, Atengronau,
426 Avg 1827, Joss, Hessen

5 T e

[Ann Carvaaina Stemeac (271)
124 Oct 1745, Alengronay, Hessen

o Essaer uen (1)
ey
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craRLES ROBERT 11 VICTORIA AN

ULLRIC

IRCHILIER
/ i

HOME  GENEALOGY VOLUMES  ACKNOWLEDGEMENTS  CONTACT

RESEARCH VOLUME 2

ANCESTORS AND DESCENDANTS  PEDIGREE CHART  PHOTOS  REFERENCES

32. CHRISTIAN ULLRICH FAMILY.
Christisn Ullrich (32)

b.22 May 1825, Altengronau, Hessen, Germany
Elisabeth Borer, 12 Apr 1852, Al Hetsen, G

.1Jul 1910, Altengronau, Hessen, Germany

Elisabeth Borner (33)
b. 14 Feb 1626, Altengronau, Hessen, Germany
4.29 Apr 1892, Altengronsu, Hessen, Germany

Children:
1. Christian Ullrch
b.30 Aug 1849, Altengronau, Germany

13 Jul 1873, Al G
4,20 Nov 1916, Louisville, KY

2.Johann Adam Ullrch
.31 May 1853, Altengronav, Germany.
.16 Jun 1853, Altengronau, Germany

3.Johannes Ullrich
b. BTt Altengronas, Germany

Dec 1884, Al
a me 1915, Altengronau, Germany.

4. Maia Ullrich
b.19 Jun 1857, Altengronas, Germany
.2 Jun 1876, Altengronau, Germany.

5. Nikolaus Ullrich
.19 Jun 1860, Altengronau, Germany
.19 Mar 1863, Altengronay, Germany

6 John Adem Ulsich 16) bap.Johann Adam Ulick)
b.5 Jun 1864, Altengronay, Germany

m. Fannie Peege, 25 Sep 1889, Louisill, KY
d170ct 1947, Lovisville, KY

7. Heinrich Ulrich
.10 Apr 1869, Altengronay, Germany

Febl, 8 Jan 1893, Altengronau, Germany
4.4 Aug 1918, Altengronay, Germany

Notes:
Christian Ullrich (the elder) and all of his sons worked as shoemakers.

Christisn Uliich Jobn Adam
1881

Bremen, Germany, and arrived at the Port of Baltimore on 1Jun 1881, The Ulrich

brothers setted in Louisville, KY.

Design and coding of Wordpress website with custom child theme to present ever-growing ancestry research findings in a logical and engaging fashion.

Shown, from left: Home page, family tree sub-page, pedigree sub-page
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DIANA WHITNEY

DIANAWHITNEY

Editing.

Nonfiction

DIANA WHITNEY

YOU DON'T HAVE TO BE EVERYTHING "+ Workman Publishing

you don’t

have to be Roctry
) REVIEWS .
everything
Poems for Girls “This collection feels like a gift, a pep talk, a shoulder to cry on, and, ’ 3 —— e
Becomin, = . N i % & .
most of all, a mirror that will captivate its audience.” - Kirkus Reviews
Tiomaies 4 <4 b ochedr“River House- Diode Pocty oural

“Varied and vibrant... the collection pulses with a vital and confident ssays /Op-Eds Pt & I T T
energy, embracing contradictions and complexity.” - The Boston CreemNouniains Reviews
Globe HealthyWomen, 2020 iy e————
“The poems in this gorgeous book glitter like stars, like sequins, like a S Green o

blade. And they constitute an invitation to our girls to be free — to be ) Blondoot LiteraryMagazine

whole. How precious that is! How ingly rare. I Hoban, 2020 Wi Cider The Fes

am reminded (again and again) that art is here to save our lives.”

- Catherine Newman, author of How to Be a Person < for Noverber. Frkif,Ohio

- Mud Sesson Review

Dame Magazine, 2019

ety
DIANA WHITNEY e It Dar h- The w e
ORDER NOW ot Sdiei e 3016, . o

Sexul s e Lawyer? Me, T £ n Summer Solstice" The Hopper
Ravishly, 2018

Sold Daye"- ONE: acar Press
Ravishly, 2018
Refinery29, 2017
Paying For e o  Green Wrtes ress

Glamour, 2017 . Jacar Press

©2020Dianawhimey (@) @ @ @

This collab

| DIANA WHITNEY AUTHOR SITE
Design and first implementation of Squarespace website to promote writer Diana Whitney’s poetry and essays.

Shown, from left: Home page, nonfiction sub-page, poetry sub-page



TO TREAT OUR ANIMALS WELL, IMPROVE THE LAND WE USE,
AND BE A HEALTHY RESOURCE FOR OUR COMMUNITY.

RECIPES

HOME

tunfiery W nahlboib

[_ I
PROVIDENCE CREEK

B

'WHO WE ARE

OUR MISSION

'WHAT WE THINK

AVAILABILITY
& ORDERING

WHERE TO FIND US

Open Farm Hours
Every Saturday, 2:00~4:30pm
10800 Rapids Road

Clarence Center, NY 14032

Or find us at these locations....
Williamsville Farmer’s Market
Every Saturday, 8:00am-1:00pm
Island Park, Main Street
Willamsville, NY 14221

Root Down CSA Pick-Up
Mon & Thurs, 2:00-6:30pm

5850 Shimerville Road

Clarence, NY 14032

(seasonally, for CSA members only)

MeCollum Orchards CSA Pick-Up
Tues & Thurs, 3:00-7:00pm

248 N. Adam Street

Lockport, NY 14094

(seasonaly, for CSA members only)

WHAT WE SELL ~

CONTACT US

QUR PASSION

TO PRODUCE HEALTHY, CLEAN AND DELICIOUS FOOD.

FACEBOCK POSTS

Providence Creek Farm
3 months ago

We recently doubled the size of our
herd of Scottish highland cattle. These
beautful long horned, long hair
animals are excellent grazers and are
extremely gentle. They are ideal for
the rotational grazing techniques that
we use on our farm. When bringing
new animals on the farm it is best to
keep them in the barn for a week or so
for them to acclamate to the new
environment and care takers. T... Seo
Mo

View on Facebook - Share:

A HEALTHY FARM MAKES HEALTHY FOOD

AVAILABILITY & ORDERING

Providence Creek Farm 10800 Rapids Road, Clarence Genter, NY 14032
Questions? We'e happy to help!
Email: providencecreekiarm@gmail.com + Call: (716) 393-9344

| PROVIDENCE CREEK FARM BRANDING

Kirsten Ullrich Graphic Design Portfolio 11

[_2)
ROVIDENCE CREEK

farm

dljdwml eggo I BEEF l

I twiliey Irmlghﬂ:l lamb I I

(_ J I
PROVIDENCE CREEK
Ssaaaaafarm

WHOWEARE ~ WHATWETHNK = WHATWESELL -  CONTACTUS

)

PROVIDENCE CREEK FARM

PASTURE-RAISED PORK

Allour pork s premium qualty meat from
our pasture raised pigs. We select
horitage breed animals that are prized for
their fraging abiity and flavor. We raise
our pigs out doors with access {0 deeply.
bedded pens uring the winter. During
the summer months our pigs our rotated
through pasture and are not fed any
‘commercial grains. They obtain a market
weight by foraging on our pastures,

Ve salne

it
+
GO G canscooge Tomsoriee

10800 Repids Road |
Ciarence Center, NY 14032

day-old breads Emai.
from
Intheir . rape, bests,

Call (716) 3030344
‘Open Farm Hours: Saturdays,
2:00-4:30pm

tumips, pumpkins, and squash

“The flavor of pigs is
(we think) AALABLITY

place an order for pork plasse use our order from. Or contact us if you have any addiional
ouestions,

Branding including logo and Wordpress website with custom child theme for a sustainable Upstate New York meat farm.

Primary designer from concept to execution.

Shown, from left: Website homepage and pork sub-page, logo
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For)={ 1 i}
Fin=1)+F(n-2) if

REGIO : \
CONFER W RENCE 10N R
«EXPOSI ,

Take advantage of 1, 2, or al! 3 opportunitics
to enhance your carcer in Mathematics!

JoiN Us THIS YEAR FOR THE

Oklahoma City, Oklahoma

October 2-3, 2008 2 O O 8
I NCTM REGIONAL

p—— % | CONFERENCES &« EXPOSITIONS

www.nctm org/oklahomacity

PREREGISTRATION Cleveland, Ohio
DEADLINE

is September 5, 2008

X)),
/e | NATIGNAL COUNGIL OF
NCTM | TEACHERS OF MATHEMATH

| NCTM 2008 REGIONAL CONFERENCE

National Council of Teachers of Mathematics 2008 Regional Conference materials. Primary project designer and co-creator of conference design system.

Shown, from left: Three conference preview brochure covers color coded by location, promotional postcard for all conference locations, refrigerator magnet handout for Oklahoma City location



THE LEGENDARY JIM SANTELLR takes you on a wild, decades

radio rollercoaster ride. F

k 'n’ roll to R&B, from country to the blues,

Santella played it all. Get behind the mic to meet the man, and head back-

tage with him to meet many of the great

he interviewed, from Joan Baez to

n Brown, from David Bowie to Donald Fagen. Go from Woo

WBFO and back with the “father|

“Shortly after Jim Santella joined our cre
at WNED, | realized what an honor it was t|
in Buffalo. | respect Jim’s charm, professi

“It has been said countless times that nice|
friend as | do, there could be nothing furtt
of Rock & Roll, “To know, know, know hi

“Jim'’s brilliance as a programmer and jou!
history of the music, his ability to find both
layers below the surface. In my career m'
honored to be his friend.”

“Jim Santella is an essential personality in |
over 40 years, he was responsible for turf
avery intelligent and entertaining guy wh
records.”
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The Jim Santella Story

Father of Progressive Radio in Buffalo
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'HOW TO BE A CREATIVE DISC JOCKEY

course, you could

na
14T KTemgutue
et ¢

one. Try . Some combinatons v

all il work_Heres how t goes.

s ih Fre
v o dgpeos. ot St

5950am and
to Heavan

1 eleqraphic, but rgarized and easy 10 delver
ote—esperanced Disganeray i o uch and dor
oy anything After you master that model 5 ime 10 add a e

persanalfy

ke the

accolade, he lnunched into “Line for Lyons, his bebop standard writen
for West Coast jazs DI iy Lyons,
Fwas in bebop heaven. Yes,  was  jazzbo even at the tender age
Ioeays seemed to extend beyond the
1

‘with an emphasis on up close and personal.  was underage, bu 1o one
scemed to notice or care

SMALLVENUES

In those carl, heady days of FM radio, concerts oceurred at small

ventes and clubs. For me, these were the best places to enjoy live
Keenl

like The Who (November 15, 1966) and Frank

h Flo &

A The Mothers
(The Turtles) on

‘was booked at Kleinhans.

and they went on i
first encounters with the \m \4.‘”,‘".“‘.“ which, at that tme, was
dominated by The Vel W

Light, W K

from the Bona Visa to Alota’s Lounge. On Aprl 20, 170, it got a ltle:

pull ut something weird like “Ogdens’ Nut Gone Flake” by the Small
Faces. There were so many possbilies. 1 was connecting things in my
ovwn way;like a musical puzle | was solving. And the audience had
ke that connection. Why were these songs being played together?
What Inrealit most.

connection. Regardless,they knew they iked .
FM radio tended to make musical, poliial, or socialstatements. For

instance, The Byeds'“Turn, Turn, Turm,” Bufflo Springfelds “For What

s o . Sl by Ne Yo, and The Holes " S’ cold

be enjoyed as four separate son

the solo work of Crosb,

explored subjects a vari
love. FM radio was provid

Tloved bulding towers of music. I never claimed to be the irst jock
10 put st of song ogeherthematically b 1t was my prfened
e i g . it on encyclopedic novide o
music, and a huge music Hbrary helped me pull i of

slitos together, and the
Some,is music programming taken o the art. A good example
‘would be exploring sones abot horses: “A Horse with No Name.” “Wild

beat,volce,or style, butto weave al o tho
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w10 X2
w

seven
ANew Lease on Life

. tor Woodstock withfow xpectations and eume o Bt
nlightened. Like any moden creation story, Woodstack’s Children of
God ercstd  mythica l B, Wil God ewdd even e o i
the universe, the Waodstock Nation used only
Sporopete el dethere by apoties withr
e g Fam's Way Gy whotumed e

ke Chip Monik
esoftmeadinto

1 Aliotta's when the Allman

il gitar genis Duane Allma
the joint. They had taken the lor

i o, rocked

Southern fried blues to Buffalo,
Ot st Tave Do Somebods Woo

W Stesbor B

behind and found peace inside this bubble of a new universe. Forever
atepeopl wonld sk “Wer o e

T salked back to our car, th realza-
returning tthe real world began to seep in. Driving
perienced; non
slater, It

AsJohn, b

home we discu e
us o goothandle oni et More han four oc
Despite having experienced the event o the century at the time it was
Just four guys with dinty clothes heading home,

cent but the
er. Upon leaving Woodstock,
aning ideas that would st

1 ot back io Bultalo at noon and within (o hours received a cal
from WYSLFM program dircctor, Paul Palo, who had been calling me
all weekend. Now there's astory: He offered me my job back. Within
the last ow days a couple of disc jockeys had been caught with some.

Concept through execution of cover and interior design for a Buffalo Heritage Press memoir by Buffalo, New York radio legend Jim Santella.

Shown, from left: Book cover front and back, book interior sample spreads
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HISTORIC
YOUNGSTOWN

Self-Guided Walking Tour Map

Join us for seasonally scheduled group tours that begin at this kiosk.
For more informaion, e-mail youngstounnyhite @ oadrunner.com or call the Toun of Porter Histoical Society at 716-745-1271.

ﬁ Walking Tours

Through Time Lol us share

Youngstown with you! &

!

© 110 Chestrut Street

Onthe National Register

(-] zm Main Street

b

© 230 Main Street
Howec iy
x

h
s

@
&
&
&
Ea

© 333a Main Street

© 333b Main Street
5

G @ 347 Main Street

by Frank Secle,

HISTORIC YOUNGSTOWN BROCHURE AND SIGNAGE

© Center of Main at Jackson Street
‘Western New York Ntive American and
Colonial Burisl Ground.

St. Johas Epscopal Church .
o bisoric s

2331235 Main Street

o 30 Wi it
5205
e

Consuion k. W of 1125t ey,
hisoric marker The Robert Greens}
E Tavern/lon . 1812

Siteof Hl Dorado Hotel, 1891-1939, built

© 409 Main Street
I buiding wss an Underground

 mpemrar/
@

(1] (]ne Water Street
oo S S

nt tion. in i :
iga O @ Intersection of Main & Lock; ort snmn @ 560 Main Sireet “
% T Bate St of Lu Bl Fa = Fist Methodis Episcopal Church in Ogezrzm o
ﬁ“l i between 1654-1916, The Hinmnan House @ nesoie
RAILROAD é%

@ 565 Main Street
Youngstown Vilge School, 1835-1559
Converted o residence n 1900

Rh

© 100 Church Street (at Main Street)

o i o

in 1823, Church building 1837

&

@ 615 Main Street:
Samuel Chabbuck house, 433-1889,
e

© 435 Main Street
L Originaly st el el second
Jevlafics and hird leve location of
- and masial prfomanees ¢ 14905,

. @ 445 Main Street
s Alesand

o 491 Waler Street
unge“Red S
m,.s,mm.m <iss0and
Souh Villge Wae

@ 500 Main Street & 501 Second Street

[s] szo |\L,... Street
1 Family Homestead 1577 property
S vasoceuptety Ol ey
nderground Rilrosd Conductor, 182,

@

@ @ 535 Main Street
Gar

@ 545 Main Strect
‘Alccande Lan prperty,1852-1883
Lane owned he Ontari Hous 19421851

@ 358 Main & Lackpart Streets
o he“Sione

n
‘ @ 645 Main Street
Hotchidss house, . 1852
© 650 Main Street
David Buge propertyfrom 1430-1875,
Gondon Davi wa i busiess partner
i
3

© 703 Main Street

D) M The Davis Family Homestcad . 1455,
storc marker and S Lewis C. Beals purchased in
e 151 Binaons Ak ofPsc Gorden CHRET D Propeny remoed i il 197

© 715 Main Street
Origial John

© 720 Main Street
Hesekiah Smith e of S
Pt L e hs ety 1982

© 723 Main Street at Campbell Street

Donations o help support the
Hertage Committe’sevets and
projects are gl acepted.

Informational brochure for Historic Youngstown promoting warm-season walking tours and a 44-inch square self-guided walking tour park kiosk sign. Materials
use historical maps and artwork; self-guided tour places special emphasis on Underground Railroad locations. Primary designer from concept to execution.

Shown, from left: Brochure front and two unfolded brochure states, kiosk sign
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SOUL SPORT annua. convenrion | NOVEMBER 18-20
COACHING & COUNSELING I M PA c T
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Finch&Waxbill, ~ RESPECTZZy sk

PETS SAVING PEOPLE SAVING PETS

LOGO SELECTION
Logos for: a local counselor who integrates exercise into the therapeutic practice, an annual convention theme that piggybacks onto a standard

yearly convention lockup; a boutique drum maker based in Louisville, Kentucky and a brand for a specific line of drums; a Buffalo, New York café;

and an agency that matches rescue animals with seniors in need of companionship.



