
Kirsten Ullrich is a graphic designer with experience creating a broad  
range of digital and print design materials and a background in fine art.

This portfolio PDF is high resolution. Those who zoom in are rewarded with with crisp images!



Kirsten Ullrich Graphic Design Portfolio   1

DONOR

Donor Name(s) as it should appear in the Campaign Report

n  I/We would like to remain anonymous

n  My/Our gift is a dedication 

	 n  In memory of        n  In honor of        n  In celebration of

 Name(s) as it should appear in the Campaign Report

MAILING ADDRESS

Street

City      State  Zip

Email      Preferred Telephone

In addition to my gift of $  to support Groundworks operations this year,  
I pledge the following gift to the Capital Campaign:

ONE-TIME GIFT

n  Enclosed is my check (payable to Groundworks Collaborative) #  for $

n  Please charge my credit card for $

n  I plan to make a  gift from a donor-advised fund

n  I pledge the following amount of stock or property:

RECURRING GIFT

n  I pledge to donate a total of $  to be paid over  months (maximum 24)

	 n  Charge my credit card        n  Invoice me

	 n  Monthly        n  Quarterly        n  Semi-Annually

 Beginning       Final Installment 

CREDIT CARD INFORMATION
n  Visa       n  American Express       n  Mastercard

Credit Card Number

Cardholder Name

Exp. Date      Security Code (required)

X

CAPITAL CAMPAIGN PLEDGE FORM

RETURN THIS FORM TO

Becky Best
Director of Development 
and Communications
PO Box 370
Brattleboro, VT 05302
— or   —
bbest@groundworksvt.org

FOR MORE INFORMATION

Contact Becky Best at (802) 302-8310 

or bbest@groundworksvt.org

Your donation is fully tax-deductible 
as allowed by law. 

Signature (required for all pledges)

During this time of transition and renewal at Groundworks, we have 
many opportunities as well as much uncertainty. Housing policies, 

community needs, inflation, rising health insurance costs, and a critical 
housing shortage create new challenges and urgency in our work. From 
emergency sheltering and advocacy to coordination of health services 
and addressing food insecurity, the services that Groundworks provides 
are in greater demand than ever before. Likewise, our ability to retain 
our trained and well-seasoned staff while attracting qualified candidates 
for open positions demands thoughtful choices in how we care for all 
“Groundworkers” and maintain our status as a great place to work. 

The costs associated with building the new shelter as well as purchasing 
and renovating Foodworks, while setting up a small operating reserve 
fund are estimated at $6.5 million. We have been awarded a grant of $4.28 
million from the Vermont Housing and Conservation Board (VHCB) and 
are approved for an allocation of $1.24 million in New Market Tax Credits 
(public tax credit funds administered by Evernorth). With over 85% of 
project costs in hand, we need your help in raising the balance of funds 
needed for the project with a special $1 million capital campaign. 

ADDRESSING SUSTAINABILITY 
AND TRANSITIONUNDERSTANDING 

THE IMPACT OF 
MORNINGSIDE HOUSE

In 2022-23, 29 individuals 
in 23 households called  
the shelter home.

The average length of stay 
was 239 nights. 

The length of stay was  
up 53% from pre-pandemic 
numbers due to the  
critical housing shortage  
in Vermont.

conceptual drawing

REPLACING  
MORNINGSIDE HOUSE

W ith the crisis-level shortage of housing in our 
community—featuring the lowest vacancy 

rates in decades—the need for temporary housing 
and shelter is extraordinary. 

Groundworks believes the best way  to replace 
the 30 beds and related services from the former 
Morningside House shelter program is to build a 
new, purpose-built facility on the same site. After 
exploring the option of renovating the existing 
1890s farmhouse, we found that it would be less 
cost-effective than new construction. Additionally, 
a renovated space would not adequately address 
safety concerns and would substantially reduce the 
number of beds we could offer. 

Groundworks plans to start fresh, constructing a 
new, thoughtfully designed facility to meet the needs 
of adults experiencing homelessness. The shelter will 
include 40 beds (10 more than the previous facility), 
as well as adequate bathrooms, showers, kitchen 
space, storage for residents’ belongings, and critical 
one-on-one meeting space to provide essential case 
management and housing support services.

The new shelter will provide a much needed 
temporary home, designed to accommodate a 
longer stay—inevitable as the current shortage of 
housing has resulted in increased lengths of stay 
in our shelter programs over the last several years. 
The shelter will be a service-rich environment with 
24-hour staffing and intensive case management 

services. While our community has a critical need 
for more permanent housing of all types, shelter will 
remain an immediate need for many years to come, 
as it may take decades for adequate housing stock to 
be built. 

Our architect has extensive experience designing 
shelters, including Groundworks’ Drop-In Center 
and 34-bed overnight shelter at 54 South Main 
Street. We’ve learned through that project that 
designing a space for a program—versus “doing 
the best we can” with a pre-existing space like the 
Morningside farmhouse or the church basement 
and dormitory that preceded our South Main 
Street shelter—makes an incredible difference in 
functionality, safety, and program success. 

The new shelter facility will consist of a two-story, 
wood-framed building containing 8,000 square feet 
of shelter space. The site currently has two residential 
structures where the shelter previously operated. 
Both buildings will be removed and—contingent on 
sufficient funds being raised in this campaign—new 
construction is expected to start in May of 2025 
with the shelter opening in the summer of 2026.

5

GROUNDWORKS 
COLLABORATIVE 
works with people and systems 

creating solutions to end hunger and 
homelessness for all people in our region. 

We envision a community in which all 
people have their basic needs met, 

including a dignified place  
to call home.

2024-2025  INITIATIVES

COMMUNITY 
SUPPORT

ORGANIZATION
GOALS

At Groundworks Collaborative, we’re driven to end homelessness 
in our region. The challenges are significant, given that Vermont 

has the second highest rate of homelessness per capita, second only 
to California (Point-in-Time Count, 2022) and given the record high 
numbers of Vermonters living unsheltered (Point-in-Time Count, 
2024). We are proud of our long history of providing ongoing support 
to individuals and families facing housing and/or food insecurities. 
We envision a future where everyone has their basic needs met with 
dignity, including a safe place to call home. 

 
Groundworks Collaborative is currently raising funds to ensure 
the continuation of vital services within our community—at the 
Morningside House shelter and Foodworks—and we are looking to 
supporters like you to help us meet our goals.

With care and respect for the people we serve and for each other, 
we bring together people, programs, resources, and partners  
to create a positive impact every day in the face of adversity.

DON, who was unsheltered 
with an untreated broken ankle, 
struggled with a mental health 
disorder that led to frequent 
volatile verbal outbursts. After 
just a few months of working 
with the Healthworks ACT Team 
to address their medical needs 
and start medication and therapy, 
they have achieved stability. 
Don is now working part-time, 
has made significant strides in 
rebuilding rapport with both 
staff and the community, and is 
working with their case manager 
to find permanent housing.

OVERVIEW

1

FOUNDATIONS OF

RESILIENCE

GROUNDWORKS COLLABORATIVE CAPITAL CAMPAIGN CASE FOR SUPPORT · 2024-2025

Overcoming Adversity and 
Uncertainty to Meet Our 

Community’s Most Basic Needs

GROUNDWORKS COLLABORATIVE 2024 CAPITAL CAMPAIGN MATERIALS
Fall appeal to donors for a Brattleboro, Vermont area nonprofit that provides ongoing support to families and individuals facing housing and food 
insecurities. Design from concept to execution, including campaign branding, a 16-page brochure, donor pledge form, and donation tracking form.

Shown, from left: Campaign brochure cover and interior spread examples, donor pledge form
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$34.50
value!

This is a one-time use coupon and must be presented at 
time of purchase. Valid November 1, 2019 to December 
24, 2019 in Yankee Candle Company stores (EXCLUDING 
Yankee Candle Fundraising, Military stores including the 
EXCHANGE, NEX, MCX & CGX, Bed Bath & Beyond and 
Walmart). Higher price prevails; limited to stock on hand; no 
substitutions or rain checks. Limit one coupon per customer. 
Cannot be combined with other specials, discounts, sales, 
or coupons. Applies to pre-tax purchases only. Discount 
is applied to all qualifying items purchased on a prorated 
basis, as shown on receipt; any applicable refunds will 
be given in the prorated amount which will reduce your 
savings. Not valid toward previous purchases. In store only.

OUR GIFT TO YOU!

FREE
when you buy one

PERSONALIZED 
CANDLE

Buy 1, Get 1

FREE
Personalized  

Candle
see reverse for  

details

CHERISH EVERY SMILE WITH

PICTURE IT

Your child’s photo with Santa on 
a Personalized Candle — a one-
of-a-kind gift and a memento 
to cherish. Make one in minutes 
right here at the mall!

EXPRESS YOURSELF

Choose your candle and select 
any one of our ready-made 
holiday or special occasion 
labels. Add a personal message 
and pick up your candle at the 
Yankee Candle® store in minutes! PERSONALIZED LARGE TUMBLER  

CANDLE WITH PHOTO
LARGE 2-WICK SQUARE CANDLE  

WITH EXPRESSION LABEL
PERSONALIZED LARGE CLASSIC  

JAR CANDLE WITH PHOTO

PICTURE IT

Your child’s photo with Santa on 

a Personalized Candle — a one-

of-a-kind gift and a memento 

to cherish. Make one in minutes 

right here at the mall!

EXPRESS YOURSELF

Choose your candle and select 

any one of our ready-made 

holiday or special occasion 

labels. Add a personal message 

and pick up your candle at the 

Yankee Candle® store in minutes! 

PERSONALIZED LARGE TUMBLER 

CANDLE WITH PHOTO

LARGE 2-WICK SQUARE CANDLE 

WITH EXPRESSION LABEL

PERSONALIZED LARGE CLASSIC 

JAR CANDLE WITH PHOTO

CHERISH EVERY SMILE
WITH

LARGE TUMBLER CANDLE 
WITH EXPRESSION LABEL

LARGE CLASSIC JAR CANDLE 
WITH EXPRESSION LABEL CREATE YOUR OWN

PERSONALIZED CANDLE

Scan the QR code with your cell 
phone and enter store location.

Step 1

Pick up your candle in store!

Step 4

Create your label. Select your child’s 
photo with Santa or any image 
that you prefer. Or, choose one of 
our ready-made Expression labels. 

Step 2

Add a personal message.

Step 3

Create Your 
One-Of-A-Kind Candle Now 

& Pick It Up in Store

www.yankeecandle.com/design
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www.yankeecandle.com/design

YANKEE CANDLE 2019 SANTA POPUP DISPLAY
To promote personalized candles, Yankee Candle placed popup podiums with signage and promotional offer postcards near Mall Santa setups. 
Digital signage extended the advertizing elsewhere in the mall. A mini accordion booklet outlining personalized candle options was available 
inside Yankee Candle stores. Materials built on the store’s holiday signage design system.

Shown, clockwise from left: Digital mall display, podium with designed wrap supporting 16” x 20” sign and stack of postcards, accordion booklet, promotional postcard with coupon
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YANKEE CANDLE 2024 FALL-WINTER EMAIL SELECTION
A selection of near-daily HTML emails for Yankee Candle using design systems established for seasons and collection on website and in store.  
Some designs utilize animated GIFs. Emails often include Rewards program and other special messaging elements along with main creative. 

Shown, from left: Animated reward program email, three fall seasonal promotional emails (two with animation), Halloween promotional email, holiday reward program email, holiday promotional email
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ACTFL 2014 CONVENTION
American Council on the Teaching of Foreign Languages 2014 Annual Conference materials. Primary designer on the project.  
Co-creator of convention branding that works within ACTFL main brand but differentiates by year and location.

Shown, clockwise from top left:  promotional ad, informational Program Guide book for attendees (cover), promotional postcard,  
self-mailer Convention Preview with conference and registration information that unfolds to a poster on the reverse side (poster and folded mailer).  
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You are 
here

Early Bird 
Deadline  

July 9

Visit www.actfl.org for all 
convention information and updates

take Your gaMe 
to the next level!
Pre-Convention Workshops on November 20

registration and housing are now open  
at www.actfl.org/convention-expo 

Promoting language education from  
the local and state levels to the national 
level is an important priority for the language 
profession. Topics will focus on professional 
issues from language advocacy to leadership 
development. Learning about effective 
advocacy for language programs  
can help others facing similar  
threats to their programs.

COLLABORATION 

Effective language programs are derived from rigorous 
standards aligned with appropriate learning assessments, 

both formative and summative, to measure learner 
progress. Sessions will include performance and 

proficiency testing, horizontal and vertical 
articulation, and development and alignment 

of curriculum frameworks, such as the 
Common Core.

ASSESSMENT 

Sessions will focus on teacher 
development issues including 

teacher education programs 
such as CAEP (formerly NCATE), 
mentoring and coaching, 
National Board certification 
and strategies to meet new state 
teacher evaluation systems. Teacher 
development is an ongoing need 
particularly in light of the Race to 
the Top requirements for educator 

effectiveness.

Effective language programs and 
experiences that focus on the needs and 

interests of learners as well as promote 
critical and creative thinking are the 

central ideas of this focus area. Topics 
will include learner motivation, 
meeting the needs of special 
populations, developing student 
leaders, promoting learner 
interest, instruction, and 
designing language programs 
for special purposes including 

career pathways.

PLANNING fOR  
    THE LEARNER 

TEACHING 
& LEARNING
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2014CPR when you register online

 for the chance to win a $500 GIfT
 CARd

!

ACTFL IS COMING TO
San Antonio!

START

Make Your Next Move Count!
The ACTFL Annual Convention brings together more than 6,000 

language educators from all languages, levels, and assignments. The 
World Languages Expo offers more than 250 exhibiting companies, 

showcasing the latest products and services for you and your students.

Choose from more  
than 600 enriching educational and  

professional development sessions covering 
a wide spectrum of the language profession, 

including the latest in technology, 
assessment, cultural proficiency,  

and more!

Hear Annie Griffiths, international 
photographer and philanthropist, speak 

about designing a life and career as 
a globally competent individual at the 

Opening General Session. 

SAVE 
THE DATE

November 
21–23 

Advance 
Registration 

Deadline 
October 29 Pre-Convention 

Workshops 
on Thursday,  

November 20

Registration  
and Housing 
is open now!

Housing 
Deadline 
October 27

You are 
here

Earn CEUs for attending 
professional development 
workshops and sessions.

Visit www.actfl.org for all Convention information and updates

Learn more 
on p. 14 of this issue!

American Association of 
Teachers of German (AATG)

American Association of 
Teachers of Italian (AATI)

American Association of 
Teachers of Japanese (AATJ)

Chinese Language Association  
of Secondary-Elementary 
Schools (CLASS)

Chinese Language Teachers  
Association (CLTA)

National Association of 
District Supervisors of Foreign 
Languages (NADSFL)

National Council of State  
Supervisors for Languages 
(NCSSFL)

National Network for Early  
Language Learning (NNELL)

Texas Foreign Language 
Association (TFLA)

ACTFL 2014 Convention Partners
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Reaching 
Global 

Competence

Program
Guide

2014 CONVENTION

count!Make Your Next Move

friday, November 21, 2014

8:30 a.m. – 10:00 a.m. 
Opening General Session 

10:00 a.m. – 11:00 a.m. 
Exhibit Hall Opening/Welcome Coffee

11:00 a.m. – 12:00 p.m. 
Concurrent Sessions and ACTFL Plenary 

12:00 p.m. – 1:15 p.m. 
Lunch Break

1:15 p.m. – 2:15 p.m.  
Concurrent Sessions

2:30 p.m. – 3:30 p.m.  
Concurrent Sessions and PowerShare

3:45 p.m. – 4:45 p.m.  
Concurrent Sessions and Roundtables

5:00 p.m. – 6:00 p.m.  
Concurrent Sessions

6:30 p.m. – 7:30 p.m.  
ACTFL Awards Ceremony

Saturday, November 22, 2014

8:00 a.m. – 9:00 a.m.  
Concurrent Sessions 

9:00 a.m. – 10:00 a.m. 
Exhibit Hall Visit Free Time/ 
Electronic Posters

10:00 a.m. – 11:00 a.m. 
Concurrent Sessions and ACTFL Plenary 

11:15 a.m. – 12:15 p.m.  
Concurrent Sessions 

12:30 p.m. – 1:45 p.m. 
Luncheons

2:00 p.m. – 3:00 p.m. 
Concurrent Sessions and ACTFL Plenary 

3:00 p.m. – 4:00 p.m.  
Exhibit Hall Visit Free Time/ 
Electronic Posters

4:00 p.m. – 5:00 p.m.  
Concurrent Sessions and Roundtables

5:15 p.m. – 6:15 p.m.  
Concurrent Sessions 

Sunday, November 23, 2014

8:00 a.m. – 9:00 a.m.  
Concurrent Sessions 

9:00 a.m. – 10:00 a.m.  
Exhibit Hall Visit Free Time with Coffee

10:00 a.m. – 11:00 a.m. 
Concurrent Sessions

11:15 a.m. – 12:15 p.m. 
Concurrent Sessions

2014 CoNveNtioN Schedule
ACTfL’s Convention and Expo is 
hands-down the best experience 
I’ve had at a conference. There 
is a terrific variety of sessions 

presenting innovative techniques that 
language teachers are exploring in 
an energetic, high-tech atmosphere. 
There was also time for meeting and 

connecting with other instructors, 
administrators and exhibitors. 

— Deborah Lemon, Ohlone  
College, Fremont, CA

for more than 20 years,  
ACTfL Conventions have been my 
source for growth and inspiration. 
Three days with professionals who 
share your dreams, your passions  
and your goals for world language 
education  is a ‘MUST NOT MISS’ 

experience! Thank you ACTfL!

— Ronie R. Webster,  
Monson High School, MA

“

”

”

“

Thursday, November 20, 2014 9:00 a.m. – 4:30 p.m.  
Pre-Convention Workshops

       Make the 2014 ACTfL Convention and World Languages Expo    
   a game-changer for your career! The goal of the ACTFL Annual 
Convention is to provide a comprehensive professional development 
experience for educators of all languages and levels. Join more than 
6,000 of your colleagues for an event that will surely benefit you pro-
fessionally. Hundreds of sessions presented by language experts will 
be offered. You only need to choose the ones that can build on your 
expertise as a language educator. The World Languages Expo is the 
right place to meet with hundreds of companies and take advantage 
of the exhibitor workshops where you can get more in-depth informa-
tion on new products and services. You will find numerous ways to 
network and meet with other colleagues from around the world. 

take Your gaMe to the

next level!
Designing a life and career as a 
globally competent individual will 
be a central theme of the conven-
tion keynote address given at the 
Opening General Session on Friday, 
November 21, by international 
photographer and philanthropist 
Annie Griffiths. 

One of the first women photog-
raphers to work for National 
Geographic magazine, Griffiths 
has photographed in nearly 150 
countries during her career while 
working on dozens of magazine 
and book projects for the National 
Geographic Society. She is also the 
Executive Director of Ripple Effect 
Images, a collective of photogra-
phers who document programs 
which empower women and girls 
throughout the developing world, 
especially as they deal with the dev-
astating effects of climate change. 
Griffiths has published several 

books, including her 2008 photo 
memoir, A Camera, Two Kids and 
a Camel, which focuses on balance 
and the joy of creating a meaningful 
life. In 2010, she published Simply 
Beautiful Photographs, which was 
named the top photo/art book of 
the year by Amazon and by Barnes 
and Noble. Griffiths will be signing 
several of her books following the 
Opening General Session.

keYNote SPeaker 
Annie Griffiths

Photo ©2014 National Geographic. Photo by Kirsten Kleir

1001 N. FAIRFAx ST., STE. 200 
ALExANDRIA, VA 22314

Take your game to the next level! 
Learn more and register now at www.actfl.org.

Enter code 2014CPR when you register  
online for the chance to win a $500 GIfT CARd!  
Visit www.actfl.org/convention-expo for more.

the keys to enhancing Student Learning 
through instructional Strategies: a 
Spotlight on Learning and teaching  
Leslie Grahn, Howard County Public Schools, 
MD; Dave McAlpine, Professor Emeritus, University 
of Arkansas at Little Rock  

keys to Planning for Learning:  
Designing effective unit and Lesson  
Plans to Meet Proficiency goals  
Donna Clementi, Lawrence University; Laura 
Terrill, ACTFL consultant

Languages for all:  
Planning for Differentiation  
Debbie Espitia, Howard County Public  

Schools, MD

enhancing instruction with integrated 
Performance assessment  
Eileen Glisan, Indiana University of Pennsylvania; 

Francis J. Troyan, Portland Public Schools, ME

Developing Language Performance in the 
Classroom: Novice to intermediate   
Arnold Bleicher, ACTFL consultant

Developing Language Performance in 
the Classroom: intermediate to advanced  
Fernando Rubio, University of Utah

Developing global Competence: 
integrating Culture and Language 
Development   
Pablo Muirhead, Milwaukee Area Technical 

College

advanced Placement (aP) French 
Language and Culture  
Ed Weiss, Haverford Township School District

advanced Placement (aP) Spanish 
Language and Culture 
Parthena Draggett, Jackson High School

advanced Placement (aP) german 
Language and Culture   
Linda Zins-Adams, Archbishop Moeller High School

advanced Placement (aP) italian 
Language and Culture   
Mario Costa, Fiorello H. LaGuardia High School 

of Music & Art and Performing Arts

advanced Placement (aP) Chinese 
Language and Culture   
Dali Tan, Northern Virginia Community College

advanced Placement (aP) Japanese 
Language and Culture   
Motoko Tabuse, Eastern Michigan University

advanced Placement (aP) Latin   
Robert W. Cape, Jr., Austin College

advanced Placement (aP) Spanish 
Literature and Culture   
Martha Escobedo, Mt. Pleasant High School, CA

Designing a Path for Student Success  
Carmen Scoggins,Watauga High School, NC

guiding Language Learning with 
Formative assessment  
Greg Duncan, InterPrep Inc.

Collaboratively implementing edtPa 
into World Language teacher education 
Programs  
Pete Swanson, Georgia State University;  

Susan Hildebrandt, Illinois State University

the Power of Collaboration in 21st 
Century Postsecondary Departments  
Debbi Baldini, University of Missouri-St. Louis

Mapping our Way: Designing a  
Learning Plan Based on the Standards  
Greta Lundgaard, Plano Independent School 

District, TX

individualize Language Learning with 
Culture-Based Stations 
Megan Smith and Kara Parker, Jefferson County 

Public Schools, KY

Join us on Thursday, November 
20, 2014 for pre-convention 
workshops. Participate in either 
a full day or half-day of intensive 
training on these cutting-edge topics. 

for full descriptions of these pre-convention workshops, visit www.actfl.org. Presenters listed in italics.

Pre-Convention
Workshops

Plenary Sessions
Hear experts provide a fresh perspective on the most important issues in our profession today. 

Reframing World Language Learning Within  
Global Competence Models Panelists will provide 
insight on state initiatives related to global compe-
tence. Resources that help build learners’ global 
competence and strategies for participants to con-
sider for their own local planning will be shared. 

Research Priorities—Phase II: Using Research  
to Move Language Education forward Three  
researchers from Phase II of the ACTFL Research 
Priorities project will share key results of their stud-
ies that investigated issues pertinent to the priority 
areas. Follow-up sessions will focus on the seven 
projects from Phase II.  

framing Language Learning Within the International 
Context of Global Competence: What does It Take to 
Prepare Our Students for International Engagement?  
How can we prepare our students to live, work,  
and study in the international arena? How do 
international experiences help develop global com-
petence? Join this panel of experts from business, 
academe, and government, and contribute your 
thoughts on these issues. 

With more than 700 sessions built around four major focus areas and events focusing on innovative 
programs, emerging trends, and research-informed practices, the 2014 ACTfL Convention is designed 
to meet the needs of all today’s language educators. Attendees can choose from an abundance of 
professional development opportunities: special plenary sessions focusing on key topics, electronic 
posters, interactive roundtables, exhibitor workshops, and much more! Plus, participants can earn up 
to 20 hours of continuing education units. 

ACTFL Career Builder Sessions
ACTFL offers a series of 10 career builder sessions 
with tips and techniques that are effective for the job 
search as well as the first few years in the profes-
sion. This professional strand is designed to prepare 
educators to embark upon a rewarding experience 
and lend support to them in the first few years of 
their careers. Presenters will share examples from 
their experiences teaching learners and supervising 
teachers from elementary through postsecondary. 
Some topics to be covered: Market Yourself; Man-
age Classroom Behaviors by Engaging All Learners; 
Work Smarter Not Harder; Gain Insight from a 
Panel of Your Peers; discover the In’s and Out’s of 
the Career Search Process; Meet the Experts: Ask the 
Experts; and, discover Keys to the Classroom.

Educational Sessions

dedicated Exhibit Hall Hours
The World Languages Expo is open every day; 
however, we know how busy your schedule is 
during the Convention so ACTFL has scheduled 
time into each day for you to visit the exhibit hall 
without having to miss that all-important session.  
During the dedicated exhibit hall hours there will 
be no sessions scheduled so you have ample 
time to see the newest products and technology 
available to language educators.  

Dedicated times are:  
friday 10:00 a.m. – 11:00 a.m. 
Saturday 9:00 a.m. – 10:00 a.m.  
 3:00 p.m. – 4:00 p.m.  
Sunday 9:00 a.m. – 10:00 a.m.

Exhibitor Workshops
Come learn about the latest trends and products 
for your classroom. Whether it is a product  
or software demonstration, or a discussion with 
noted publishers, the Exhibitor Workshops  
offer the opportunity to preview and learn first-
hand from the people who designed, developed 
and produced the products and services them-
selves. These are very popular—so don’t miss 
this experience!

fun on the floor! 
Make sure to visit ACTFL Central to learn about 
the latest ACTFL publications and meet some of 
your favorite authors. While you’re there, follow 
the path to our Photo Booth to get your picture on 
the cover of The Language Educator, and finish 
your day in the Social Media Lounge, where 
you can connect and network on social media 
with other educators. This is a great place to 
meet and swap idectronic Poster Sessions in the 
Exhibit Hall on Saturday at 9:00 – 10:00 a.m. 
and 3:00 – 4:00 p.m. 

Explore this premier showcase of products and services available for today’s language educator. 
While visiting the World Languages Expo, you will have the opportunity to learn about cutting-edge 
products, test out the newest classroom technology, browse the latest publications, and network with 
industry leaders. With more than 250 companies exhibiting, we guarantee that you will find the latest 
and greatest products and services available for you and your students. You just might find a new 
technique, book, or product that will revolutionize the way your students learn languages.

World Languages Expo

Registration Rates  
Registration Category Early bird  Advance      Onsite
 by 7/9/14 by 10/29/14 after 10/29/14

Member $200 $215 $310
Non-member $300 $315 $410
ACTfL Student member $110 $115 $135
ACTfL Retired member $130 $145 $165

daily Registration for friday, Saturday, Sunday
One day member $170 $175 $270
One day non-member $255 $260 $355

  Hotels  
 Hotel/Rate Address Code 
1 Grand Hyatt San Antonio  600 E. Market St. GRH 
 (Headquarters Hotel)
 $205 Single/$225 Double

2 San Antonio  889 E. Market St. SAM  
 Marriott Riverwalk
 $199 Single/$215 Double

3 Hilton Palacio del Rio  200 S. Alamo St. HPR 
 $199 Single/$224 Double

4 Hyatt Regency San Antonio 123 Losoya St. HYR 
 $190 Single/$215 Double

5 The Westin Riverwalk 420 W. Market St. WES 
 San Antonio
 $179 Cityside/$189 Riverside

6 Hotel Contessa Suites  306 W. Market St. CON
 on the Riverwalk 
 $189 Single/Double

7 Historic Menger Hotel  204 Alamo Plaza MEN 
 $139 Single/Double

Register by Wednesday, July 9, 2014 and save! Make your hotel reservations 
early to get the best accommodations. Complete registration and housing 
details are on our website at www.actfl.org.

Hotels Address Code Rates 

1 Grand Hyatt San Antonio (Headquarter Hotel) 600 E. Market GRH $205 Single; $225 Double 

2 San Antonio Marriott Riverwalk 889 E. Market SAM $199 Single; $215 Double 

3 Hilton Palacio del Rio 200 S. Alamo HPR $199 Single; $224 Double 

4 Hyatt Regency San Antonio 123 Losoya HYR $190 Single; $215 Double 

5 The Westin Riverwalk San Antonio 420 W. Market WES $179 Cityside; $189 Riverside 

6 Hotel Contessa ‐ Suites on the Riverwalk 306 W. Market CON $189 Single/Double 

7 Historic Menger Hotel 204 Alamo Plaza MEN $139 Single/Double 

2014 ACTFL Annual Convention & World Language Expo 
November 21 ‐ 23, 2014 
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Registrations may be submitted 
online, by phone, fax or mail.  

Online
www.actfl.org/convention-expo

Phone
(508) 743-8561

fax
(508) 743-9626 

Mail 
ACTFL  
c/o Convention Data Services (CDS) 
107 Waterhouse Road 
Bourne, MA 02532

Housing & 
Registration

START

Yo
u are

 
her

e

 

Go to 
www.actfl.org/
convention-expo  
for a detailed schedule  

of events available  
by mid-June

Enter code 
2014CPR when you  

register online for  
the chance to win a  

$500 GIfT  
CARd!
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Map used to indicate approximate locations only.

CANCELLATION POLICY 
All hotels require a valid credit card to guarantee the reserva-
tion at the time of booking. Credit cards must be valid through 
November 2012. Any cancellations made within 72 hours of 
the confirmed arrival date will be charged a cancellation pen-
alty fee of one night’s room and tax to the credit card provided 
to guarantee the reservation. Beginning October 24, 2012 
cancellations must be made directly with the hotel.

HOTEL PREFERENCE (Please write out hotel name.)

1.
 

2.
 

3.
 

If hotel choices are unavailable, which is more important?  

 Comparable Rate     Proximity to Convention Center

Type of Accommodations Requested  (Circle correct number)

Number of people: 1 2 3 4

Number of beds: 1 2

Special Requests
  ADA–accessible room

  Smoking (most hotels are 100% non-smoking)

  List other accommodations needed:

PAYMENT INFORMATION
A valid credit card is required for all reservations. The hotel may charge the credit 
card for a one-night room and tax deposit after October 23, 2012.

Credit Card Required (Do not send any checks to the Housing Bureau)
  Visa      MasterCard      American Express      Discover      Diners Club

Name of Cardholder

Credit Card # Exp. Date

Signature

All reservations must be processed through the Philadelphia Housing Bureau. If you are sharing 
a room, send only one form with the names of all persons occupying the room. The Housing 
Bureau will acknowledge reservations by e-mail only within 3-5 days of receipt of this form. 
Reservations are assigned on a first-come, first-served basis and according to room availability.   
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CONTACT INFORMATION 
You can expect to receive an acknowledgement within 3-5 days of  receipt of  this form.

Arrival Date: MM/DD/YY Departure Date: MM/DD/YY

Reservation for (first name / last name):

Share with:

Share with:

Share with:

E-mail

Institution/Company

Address

City  |  State/Province

ZIP/Postal Code  |  Country

Phone

OFFICIAL HOTELS, RATES & MAP 
Rates do not include current tax of  15.2% (subject to change).

1. Philadelphia Marriott Downtown
    Single: $210, Double: $230

2. Philadelphia Downtown  
 Courtyard Marriott
    Single: $199, Double: $219

3. Loews Philadelphia Hotel
    Single/Double: $195

4. Sheraton Philadelphia  
 Downtown Hotel
    Single: $193, Double: $213

5. Hilton Garden Inn  
 Philadelphia Center City
    Single/Double: $172

6. Hampton Inn Philadelphia  
 Center City – Convention Center
    Single/Double: $189

HOTEL
RESERVATION
FORM

 ONLINE: www.actfl.org

 FAX: (888) 772-1888 U.S. Only 
  (301) 694-5124 Int’l

 MAIL: ACTFL/PCVB/Experient 
  Housing Bureau 
  PO Box 4088 
  Frederick, MD 21705-4088

3 WAYS TO MAKE A 
RESERVATION

Changes and cancellations made by October 23, 2012 must be made online or 
via the Housing Bureau. After that date, you must call the hotel directly.  

Reservation CHANGES and CANCELLATIONS: Call 800-650-6835 within the U.S. or 847-996-5874 Int’l

Reservations must be received by the Philadelphia Housing Bureau by 

OCTOBER 23, 2012.

Please print or type the following information to insure correct and timely processing. | Submit one room request per form. Make additional copies if  needed. MINI-WORKSHOPS FOR 

JOB
SEEKERS 
SATURDAY 
NOVEMBER 17

On Saturday, November 17,  
Certified Career Coach Rita  
Friedman will lead three 45- 
minute workshops to help guide 
ACTFL Convention attendees 
through the job search process. 
Each mini-workshop will focus 
on a different key component 
of the successful job search and 
will include a topic overview, 
practical advice, and Q & A. 
We’ll discuss the challenges  
and opportunities unique to 
teaching languages, the em-
ployment landscape within the 
industry, alternate career op-
tions for language teachers, 
credentialing, and professional 
development planning. 

Come to one or all three  
workshops for useful insights  
and networking opportunities!

9:30 a.m. – 10:15 a.m.: The Resume

This session will focus on resume 
writing for language teachers and 
professionals, and will address 
different resume strategies, styles, 
formatting, what to include/exclude, 
and how to cover gaps in employ-
ment. We’ll review actual resume 
samples and discuss their strengths 
and weaknesses.

1:00 p.m. – 1:45 p.m.: The Search

In this session, we will examine how 
to conduct an effective job search in-
cluding the best places to look, how 
to read a job posting, how to write 
a cover letter, as well as network-
ing, using social media tools, and 
tapping into “hidden” employment 
markets. 

4:30 p.m. – 5:15 p.m.: The Interview

This session will center around 
interviewing—getting past the phone 
screen, answering difficult questions, 
different types of interviews (situation-
al, behavioral, group, panel, stress), 
and salary negotiation are just some 
of the topics we’ll discuss.

Rita will be available in between 
workshops throughout the day 
to answer questions one-on-one, 
provide mini-critiques of resumes, 
help job seekers prepare for 
interviews, and recommend 
additional resources and tools. 

Bring your resume 
and questions!

Are you ready to 
get your dream job? American Association of 

Teachers of German (AATG)

American Association of 
Teachers of Italian (AATI)

American Association of 
Teachers of Japanese (AATJ)

Chinese Language Association 
of Secondary-Elementary 
Schools (CLASS)

Chinese Language Teachers  
Association (CLTA)

National Association of District  
Supervisors of Foreign 
Languages (NADSFL)

National Council of State 
Supervisors for Languages 
(NCSSFL)

National Network for Early 
Language Learning (NNELL)

Pennsylvania State Modern 
Language Association (PSMLA)

ACTFL 2012 
Co-SponSorS

proGrAM GUIDE

PASSPORT

SAVE 
THE 

DATE
PRE-CONVENTION WORKSHOPS ON THURSDAY, NOVEMBER 15, 2012

Let’s turn our 
collective voices into 
a unified message!

ACTFL 2012 CONVENTION
American Council on the Teaching of Foreign Languages 2012 Annual Conference materials. Primary designer on the project.  
Co-creator of convention branding that works within ACTFL main brand but differentiates by year and location.

Shown, from left:  Informational Program Guide book for attendees (cover), promotional postcard, hotel registration form, in-conference scavenger hunt handout (cover), and promotional ad.
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Diana Whitney
Owner/Instructor

176 Mather Rd.
West Brattleboro, VT 05301
T: 802-257-4032
E: diana@coreflowyoga.com

FLOW YOUR OWN WAY
www.coreflowyoga.com

CORE FLOW YOGA IDENTITY
Logo, studio signage, and business cards for a local yoga studio featuring the green-golds of high summer in Vermont. Design from concept to execution.

Shown, from left:  Business card front and back, studio hanging sign
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12123 Shelbyville Road, Ste. 100  Box 169  Louisville KY 40243
E: customercare@swachhpro.com

SWACHHPRO IDENTITY AND BRANDING
Design of company and product logos, on-product graphics and packaging design, and company business cards from concept to execution. 
The business sells bidets in The United States and India (swachh = “clean”) so materials needed to have a self explanatory quality and broad appeal. 

Shown, clockwise from top left:  Horizontal logo, business card front and back, product package, product with customized decals
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STRONG COFFEE STAGE is a professional theater company dedicated  
to creating compelling theater for local and international audiences.

ARTISTIC TEAM
Bronwyn Sims—Creator, Performer, Aerial Choreographer

Patrick Donnelly—Creator, Performer)

Other key personnel:  

Cait Rapport-—Lighting Design

Ted Lawrence—Slapstick Choreographer

Emily Wiadro and Anthony Manuel—Dance Choreographers

Suzanne d’Corsey, Keely Eastly, Davis Robinson-—Dramatic 

Consultants 

Steve Piteo—Sound Design 

Barbara Kasper, Kelsey Minnich—Costumes

Adam J. Thompson directed the SUNY–Oneonta production and 

contributed to the development of this project. The Deconstructive 

Theater Project was a co-producer of the SUNY–Oneonta production. 

OUTREACH
Strong Coffee Stage promotes audience talk backs and lectures 

and less formal “meet the artist” question and answer sessions. Our 

mission includes generating constructive communication to con-

nect with and listen to the communities in which we perform. Strong 

Coffee Stage also is able to offer workshops, separately or in con-

nection with a performance booking. Workshops in Physical Theater, 

Clowning, Aerial Acrobatics, Partner Acrobatics, and Improvisation 

for ages 16–up. (Please visit www.strongcoffeestage.com/teaching-

workshops/about-the-workshops for more information)

STRONG COFFEE STAGE IDENTITY DESIGN
Logo, business cards, and presentation materials for a local theater duo pitching performances to potential venues. Design from concept to execution.

Shown, from left:  Promo card, business card front and back, folder for informational materials
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ULLRICH-BIRCHLER FAMILY GENEALOGY SITE
Design and coding of Wordpress website with custom child theme to present ever-growing ancestry research findings in a logical and engaging fashion.

Shown, from left:  Home page, family tree sub-page, pedigree sub-page
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DIANA WHITNEY AUTHOR SITE
Design and first implementation of Squarespace website to promote writer Diana Whitney’s poetry and essays.

Shown, from left:  Home page, nonfiction sub-page, poetry sub-page
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PROVIDENCE CREEK FARM BRANDING
Branding including logo and Wordpress website with custom child theme for a sustainable Upstate New York meat farm.  
Primary designer from concept to execution.

Shown, from left:  Website homepage and pork sub-page, logo
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NCTM 2008 REGIONAL CONFERENCE
National Council of Teachers of Mathematics 2008 Regional Conference materials. Primary project designer and co-creator of conference design system.

Shown, from left:  Three conference preview brochure covers color coded by location, promotional postcard for all conference locations, refrigerator magnet handout for Oklahoma City location
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HOW TO BE A CREATIvE DISC JOCKEY

First: a little preparation goes a long way. Of course, you could 
randomly grab a stack of disks, drop the needle or play all of your 
favorites and get by with, “That was … This is … Coming up next 
…” But that is not freeform radio. It’s radio by the numbers. 

Most of what you need to say on air fi ts on 3x5 cards. I’ve taught 
students how to be a jock in fi ve minutes (wink, wink, nudge, 
nudge). Just try the following exercise. I guarantee you will need 
less than fi ve minutes to master it. On fi ve 3x5 cards write out:

Card 1: Your name
Card 2: Station Call Letters
Card 3: Name of Song
Card 4: Time & Temperature
Card 5: Next Song

Now read the cards in all possible combinations: 12345, 23451, 
34521, 45123, etc. Do the math and you’ll see there are 120 possi-
ble variations before you repeat one. Try it. Some combinations will 
sound better than others, but all will work. Here’s how it goes.

12345:
“Jim Santella on WUWU with ‘Free Bird.’ It’s 9:50 a.m. and 
seventy-six degrees. Here’s ‘Stairway to Heaven’.” 

Very lean and telegraphic, but organized and easy to deliver 
confi dently—inexperienced DJs generally talk too much and don’t 
say anything. After you master that model, it’s time to add a little 
personality. 

“I’m Jim Santella, and you know who you are. If you just 
tuned into WUWU, the bad news is you missed “Free 
Bird,’ one of the legendary rock anthems that has defi ned 
a generation of baby boomers. It’s 9:50 and seventy-six 
sunny degrees. The good news is, I have another rock 
anthem for you. The elevator is broken and you will have to 
take the ‘Stairway to Heaven’.”

PROgRAmmINg IS my PASSION  |  69

pull out something weird like “Ogdens’ Nut Gone Flake” by the Small 
Faces. There were so many possibilities. I was connecting things in my 
own way, like a musical puzzle I was solving. And the audience had to 
make that connection. Why were these songs being played together? 
What was the common thread? In reality, most audience members just 
enjoyed the variety of music being played and only sometimes saw the 
connection. Regardless, they knew they liked it. 

FM radio tended to make musical, political, or social statements. For 
instance, The Byrds’ “Turn, Turn, Turn,” Buffalo Springfield’s “For What 
It’s Worth,” “Mr. Soul” by Neil Young, and The Hollies’ “Bus Stop” could 
be enjoyed as four separate songs. They could also be recognized as 
the solo work of Crosby, Stills, Nash, and Young. Thematically, they 
explored subjects as varied as the Bible, rebellion, racism, and summer 
love. FM radio was providing a point of view not available on AM radio.

I loved building towers of music. I never claimed to be the first jock 
to put a set of songs together thematically, but it was my preferred 
programming style. It created a total fabric of subject, sound, and state-
ment, and I was good at it. Imagination, an encyclopedic knowledge of 
music, and a huge music library helped me pull it off. 

It’s one thing to play a song you like, whether the appeal is the words, 
beat, voice, or style, but to weave all of those qualities together, and then 
some, is music programming taken to the level of art. A good example 
would be exploring songs about horses: “A Horse with No Name,” “Wild 
Horses,” “One Trick Pony,” “Chestnut Mare,” and “Heavy Horses.” The 
result provided more than the sum of the individual parts. Remember 
all those “compare and contrast” college essays? I enjoyed doing that 
with my play list.

I liked spotlighting homegrown talent. For example, I would play 
a local set with Gary Mallaber, who played with Van Morrison; Dick 
Kermode, heard with Janis Joplin and Carlos Santana; Sandi Konikoff, 
who played on the Joe Cocker live album Mad Dogs and Englishmen; 
and a Billy Sheehan tune he played with David Lee Roth. The talent in 
Buffalo was world class. They were all well-known Buffalo musicians 
who went on to gain a national reputation. The bands Raven and later 
Talas would also fit in a local set.

Getting into and out of a song is also important. “Back in the USSR” by 
the Beatles can be followed by Steve Miller’s “Jet Airliner.” Both songs 
are audience favorites, but playing them back-to-back brings attention 
to airplane travel or life on the road or homesickness or the Cold War. 
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I asked about the band was that I loved seeing you by yourself. I 
thought you were so much at ease … and I didn’t care what you 
sang. It was so enjoyable just seeing you, and when you sang it 
was just perfect … all those elements. That’s why I asked if you 
enjoyed performing more with the band or by yourself.
JB: Well, in something like this, I am completely cramped. It’s not 
my show. It’s somebody else’s show and I’ve been given more 
minutes than anybody else except the principal … [Manager: “Five 
‘til show.”] … O.K. So I do what I can without it. It’s a very different 
thing than having your own two-hour show where I can do what-
ever I want, depending on how the mood dictates, and do political 
stuff, nonpolitical stuff, funny, imitations, anything. If I do go out 
with a band, I do half the stuff alone and half the stuff with them 
… to cover all the bases … to cover my own and everyone else’s, 
and when I do my acoustic set, that’s when I say things or sing 
“Sacco-Vanzetti,” or I’ll talk about political prisoners or I’ll mention 
farm workers. All that freedom that I don’t have here. There’s no 
way to have that freedom on someone else’s show. Not only their 
show but it’s a rock ‘n’ roll show. Except for Jack Elliott and myself.
JS: Thank you very much.

Not only is Joan Baez an extremely talented performer, whether sing-
ing or just relating to an audience as an entertainer, when she smiles at 
you, it is warm, genuine, and extremely gracious. Walking away from an 
interview with Joan Baez, you feel as though you have not only had the 
privilege of being with a sensitive performer but that you have also had 
the opportunity to share in the experiences of a rare person, a person 
who leaves a mark upon you as a human, caring individual. You leave 
with the gift of her insight. Our conversation transcended opinions and 
reflected the strength of her honest beliefs.

A NEw LEASE ON LIFE  |  59

SEVEN

A New Lease on Life

I left for Woodstock with few expectations and returned to Buffalo 
enlightened. Like any modern creation story, Woodstock’s Children of 

God created a mythical Eden. While God needed seven days to create 
the universe, the Woodstock Nation used only four to create its own 
appropriate miracles, delivered by apostles with names like Chip Monk 
and the Hog Farm’s Wavy Gravy who turned meager loaves of bread into 
shared food, drink, and drugs. During those four days, we left the world 
behind and found peace inside this bubble of a new universe. Forever 
after, people would ask: “Were you there?” 

As John, Bernie, Sir Walter, and I walked back to our car, the realiza-
tion that we were returning to the real world began to seep in. Driving 
home we discussed everything we had seen and experienced; none of 
us had a good handle on it yet. More than four decades later, I still don’t. 
Despite having experienced the event of the century, at the time it was 
just four guys with dirty clothes heading home.

For me Woodstock was not the end of a monumental event but the 
beginning of a four-decade-long radio career. Upon leaving Woodstock, 
I began to further develop personal programming ideas that would last 
me a lifetime. It started with a phone call.

I got back to Buffalo at noon and within two hours received a call 
from WYSL-FM’s program director, Paul Palo, who had been calling me 
all weekend. Now there’s a story. He offered me my job back. Within 
the last few days a couple of disc jockeys had been caught with some 
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accolade, he launched into “Line for Lyons,” his bebop standard written 
for West Coast jazz DJ Jimmy Lyons.

I was in bebop heaven. Yes, I was a jazz-bo even at the tender age 
of thirteen. My musical taste always seemed to extend beyond the 
expected. While still in my teens, I heard jazz giants like Miles Davis 
at Kleinhans and John Coltrane at the legendary Royal Arms on West 
Utica Street. During intermission, Coltrane actually went backstage and 
practiced scales for twenty minutes, and then came back out for his 
second set. It was such a small club that Coltrane played on top of 
the circular bar. Intimate venues like these brought you into the music 
with an emphasis on up close and personal. I was underage, but no one 
seemed to notice or care.

SmALL VENuES
In those early, heady days of FM radio, concerts occurred at small 
venues and clubs. For me, these were the best places to enjoy live 
music. Kleinhans, with about three thousand seats, featured rock groups 
like The Who (November 15, 1969) and Frank Zappa and The Mothers 
of Invention who shared the stage with Flo & Eddie (The Turtles) on 
October 23, 1970. Yes, Virginia, rock music was booked at Kleinhans. 
Rock has reigned in Buffalo since that time.

It wasn’t unusual for two and sometimes three “name” bands to 
perform at Kleinhans on a single evening. Remember, this was back 
in the days before arena rock concerts dominated. I remember seeing 
Alvin Lee, the New York Dolls, and Ten Years After, all on the same 
bill. That night, I was backstage ready to introduce the glam rock New 
York Dolls and suddenly a fist whistled past my ear—a fight had broken 
out between vocalist David Johansen and guitarist Johnny Thunder. A 
couple of roadies separated them. I introduced the quarreling musicians 
and they went on stage as if nothing had happened. It was one of my 
first encounters with the New York punk scene which, at that time, was 
dominated by The Velvet Underground. I loved their version of “White 
Light, White Heat.” Years later, I got to see Lou Reed at Shea’s right 
after the release of his Transfomer album. One overly enthusiastic fan 
jumped up on the stage and tackled him with a huge hug.

The Tralf and Stage One only held about four hundred people each. 
But they were bigger than the small clubs, like those on the Hertel Strip, 
from the Bona Vista to Aliotta’s Lounge. On April 29, 1970, it got a little 
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too up close and personal at Aliotta’s when the Allman Brothers band, 
with guitar genius Duane Allman prior to their big breakout, rocked 
the joint. They had taken the long jaunt from Jacksonville to introduce 
southern fried blues to Buffalo, playing classic blues like “One Way 
Out,” “Must Have Done Somebody Wrong,” and “Statesboro Blues.”

Interviewing Buffalo’s premier concert promoters, harvey and Corky’s Eddy Tice, and Jerry Nathan of Festival East.

CLASSIC 
ROCK

CLASSIC 
JOCK

CLASSIC 
ROCK

CLASSIC 
JOCKJim Santella

The Jim Santella Story
Father of Progressive Radio in Buffalo

“Shortly after Jim Santella joined our crew as fl oor manager of the ‘Mark Russell Comedy Specials’ 
at WNED, I realized what an honor it was to have him, considering his multibroadcasting endeavors 
in Buffalo. I respect Jim’s charm, professionalism, and his jaunty leather hat! —Mark Russell

“It has been said countless times that nice guys fi nish last. To those who know Jim as a listener or a 
friend as I do, there could be nothing further from the truth. To borrow a line from the Living History 
of Rock & Roll, “To know, know, know him is to love, love, love him.“ And we do. 
 —M.R. “Shane Brother Shane” Gibson

“Jim’s brilliance as a programmer and journalist is rooted in his deep knowledge of the artists and 
history of the music, his ability to fi nd both common threads and contrasts and reveal what’s hiding 
layers below the surface.  In my career my music has never been in better hands.  And I have been 
honored to be his friend.”   —Kelley Hunt

“Jim Santella is an essential personality in the history of Buffalo radio. During a career that spanned 
over 40 years, he was responsible for turning a lot of people on to a lot of great music. He’s also 
a very intelligent and entertaining guy who loves to spin a good story as much as he loved to spin 
records.” —Buck Quigley
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The legendary Jim Santella takes you on a wild, decades-long 

radio rollercoaster ride. From rock ’n’ roll to R&B, from country to the blues, 

Santella played it all. Get behind the mic to meet the man, and head back-

stage with him to meet many of the greats he interviewed, from Joan Baez to 

Jackson Brown, from David Bowie to Donald Fagen. Go from Woodstock to 

WBFO and back with the “father of progressive radio in Buffalo.”

Jim Santella is Buffalo born and bred. Starting as a teenaged jazz 
musician, Jim’s professional radio career began at Buffalo’s fi rst pro-
gressive radio station, WYSL-FM. Before retiring forty-fi ve years later, 
the Buffalo Broadcasters Hall of Famer would go on to host country, 
jazz, and blues shows. He also worked extensively in TV production 
and became known for his music and theater reviews. Jim Santella is a 
velvet-voiced, soft-spoken man with a wicked sense of humor.
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CLASSIC ROCK CLASSIC JOCK BOOK DESIGN
Concept through execution of cover and interior design for a Buffalo Heritage Press memoir by Buffalo, New York radio legend Jim Santella. 

Shown, from left:  Book cover front and back, book interior sample spreads
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The Village of Youngstown began just south of Fort 
Niagara which is strategically located at the south-
western end of Lake Ontario and at the mouth of the 
Lower Niagara River. The fort has been controlled 
by the French, the British, and finally the Americans.  
Native peoples once lived in the area, and in the 
1990s a burial ground containing both native and 
non-native burials was found on Main Street.  New 
Fort Niagara, a U.S. Army fort and military base, 
developed on the land between Fort Niagara and 
Youngstown and from this location hundreds of  
soldiers were sent off to wars. From 1944 to 1945, 
German and Austrian POWs were interred at New 
Fort Niagara at a secured camp along Jackson Street, 
and they provided a ready supply of manpower 
needed to work in the factories and on the region’s 
farms. New Fort Niagara was decommissioned in 
1963 and the land was turned over to New York State 
and became Fort Niagara State Park. 

The village welcomes visitors to Old Fort Niagara, 
and in 2006 the regional publication Business First 
wrote: “Youngstown offers the best quality of life of 
any small village in Western New York.”

in Youngstown, New York 14174
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Volunteer Tour Guides: Young in spirit, ageless in pride
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Youngstown, New York, is a village in partnership with 
the Niagara Falls National Heritage Area, and many  
local, regional, and national tourist organizations. 

Just south of Fort Niagara State Park and historic Old 
Fort Niagara, it is on both the Great Lakes Seaway Trail 
and the Shoreline On-Road Trail. It is in the Niagara 
River Greenway Corridor and its businesses are mem-
bers of the Youngstown Business and Professional 
Association which is a member of the Lower Niagara 
River Chamber of Commerce.

The Niagara River Village of Youngstown, 
known in the early 1800s as “Young’s town” 
(named after property owner John Young,) 
has witnessed American history in the 
making, from the opening of the continent 
by early French explorers and through the 
British presence, then the American inde-
pendence.

The region’s history comes alive as you walk 
the streets, view the sites, and learn about 
the importance of the Battle of La Belle 
Famille, the destruction and havoc of the 
War of 1812, the importance of the river to 
the growth of the farming community, and 
because of its location just across the Niag-
ara River from Canada, its role as a station 
on the Underground Railroad. 

This project was made possible 
by a grant from the Niagara  

Falls National Heritage Area.

Sponsored by:  
Youngstown Heritage  

Tourism & Tours Committee
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American history  
happened in Youngstown.

Image from James Croil. Steam Navigation and Its Relation to the Commerce  
of Canada and the United States. Montreal News Company, Limited. 1898. p. 29

Researched and written by Karen Noonan and Gretchen Duling.
Design by Goulah Design Group, Inc.
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General Walking Tour
A comprehensive tour which covers  
the village’s history from 1800-1900.

Ju
ly

Battle of La Belle Famille
Offered in conjunction with Old Fort Niagara, 
this tour covers an important 1759 battle that 
helped the British capture Fort Niagara.

A
ug
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t

War of 1812
This tour focuses on the causes of the war, the 
battles and events that took place in the village 
over 200 years ago, and the fate of village residents 
when Fort Niagara was captured on December 19, 
1813, and once again under British control.

Se
pt
em

be
r Youngstown Families

Did you ever wonder what it is like to live in a 
home built over 150 years ago or wondered who 
built them? This tour covers architectural detail 
and the history of many of the families who 
lived in them. 

O
ct
ob

er

Ghosts & Graveyards
Visit the village cemetery to learn more about 
19th century burial customs, and stop for 
libations at the Stone Jug; listen to stories about 
the ghosts who haunt its halls.  

TB
A

The Youngstown Waterfront
From commercial and sport fishing, boat 
building, motorboat and sailboat races, to 
the Underground Railroad and Canadian 
Steamships, this tour covers it all, ending with a 
visit to the Youngstown Yacht Club.

This small river village  
has always welcomed visitors. 

Some of the earliest village records contain the names of 
inn keepers and later records describe the role of the tour 
boats that transported tourists across the lake to view Ni-
agara Falls. Later, electric trolleys brought families from 
Niagara Falls up the Niagara Gorge to the Lake Ontario 
waterfront to enjoy the scenery, the beaches, and enter-
tainment. Cruise boats and lake steamers transported 
goods and visitors to and from the region and local ferry 
boats traversed the river between Youngstown and Niag-
ara-on-the-Lake from 1790 to 1973. Today a yacht club, 
marina, and two village docks provide an opportunity for 
the boating enthusiast and fisherman to enjoy the water-
front, the river, and the lake. Beginning May 1, 2014, river 
tours will be available through Niagara Jet Adventures. 
Visit www.niagarajet.com for tickets.  

You will be surprised at the architecture 
and meaningful geographic location! 

Located conveniently on the Seaway Trail, Youngstown 
provides a glimpse of the past. The village was once the 
site of numerous stores that provided goods and ser-
vices to the thriving farming community of the Town 
of Porter. Today, it boasts over 100 homes and build-
ings dating from the mid-to-late 19th century, historic 
markers that describe the importance of the Salt and Fox 
Batteries during the War of 1812, and historic churches, 
one on the National Register of Historic Places. 

Let the enduring spirit of this vibrant 
community draw you in! 

People who settled in Youngstown and the Town of 
Porter left their homes when the British captured the 
fort in 1813, but they returned and contributed to the 
growth of the area, especially its agriculture, horticul-
ture, and fishing. The citizens of the area took part in the 
California Gold Rush, the agony of the Civil War, and 
the exhilaration and despair of national economic cycles 
of boom or bust. In the 20th and 21st centuries, villag-
ers fought in the World Wars, the Korean and Vietnam 
wars, the Cold War and the wars of the Middle East. 
When you visit Youngstown you might want to pause 
and reflect on the preservation of small town “America,” 
its heritage and its contributions to the nation. 

Current information
Call the Town of Porter Historical 
Society at 716-745-1271 or the  
Village Office at 716-745-7721. 

Self-guided tour brochures are 
available at several locations: 
Village Office in Youngstown  
Village Center (Red Brick School)  
at 240 Lockport Street and at 
most area retail establishments  
and restaurants. 

Lodging & Events  
throughout the year 
Go to www.youngstownnewyork.us 
or the Youngstown Business and  
Professional Association. 

Let us share 
Youngstown with you!
This village encourages national and international 
tourists and their families to come and take part in 
their numerous community activities and seasonal 
heritage walking tours that are associated with the 
Lower Niagara River, Lake Ontario, Fort Niagara 
State Park, and Old Fort Niagara.

Walking Tours 
Through Time

All images this page courtesy Town of Porter Historical Society Museum
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1963 and the land was turned over to New York State 
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Historic 
Youngstown

This project was made possible  
by a grant from the Niagara  
Falls National Heritage Area.

Sponsored by Youngstown Heritage 
Tourism & Tours Committee

  OF GENERAL  
  HISTORIC INTEREST

  TIES TO THE  
  UNDERGROUND  
  RAILROAD 

Self-Guided Walking Tour Map
Join us for seasonally scheduled group tours that begin at this kiosk.

For more information, e-mail youngstownnyhttc@roadrunner.com or call the Town of Porter Historical Society at 716-745-1271.

Researched, written, and coordinated by Gretchen Duling, Ph.D. & Karen Noonan, Ph.D.   
Information is based on a research project by: Donald B. Ames (deceased), Village of Youngstown Historian. HISTORICAL AND FAMILY SURVEY OF “THE OLD VILLAGE” of YOUNGSTOWN, N. Y. (1992)

Image Credits:  Town of Porter Historical Society: #1, 10, 11, 13, 14, 16, 18, 24.  Saundra Koby: #2.  G. Duling, K. Noonan & D. Duling: #3, 4, 7, 8, 12, 15, 17, 19–23, 25–32.  BMC Robert Snow: #5.  Chautauqua County Historical Society, Westfield, NY: #6.  
                          From James Croil. Steam navigation and Its Relation to the Commerce of Canada and the United States. Montreal News Company, Limited. 1898. p 29: #9

2  Center of Main at Jackson Street  
Western New York Native American and  
Colonial Burial Ground.

6  233/235 Main Street
Lloyd (c. 1860) and Wagner (c. 1890)  
Fish Markets, and research suggests 
Underground Railroad site.
Illustration from Vol 9 - Anti-Slavery Volume. E.T. Foote Collection

1  1 Main Street 
Villa St. Vincent c. 1904. Built around an old 
tavern c. 1877, uncovered in 1957 when the 
building was razed.
  

8  333a Main Street
Constitution Park, War of 1812 Salt Battery, 
historic marker. The Robert Greensitt  
Tavern/Inn c. 1812.  

3  110 Chestnut Street  
St. John’s Episcopal Church c. 1878.
On the National Register of Historic Places.

9  333b Main Street
Below Constitution Park is the North  
Village Waterfront Park, which was the 
possible location of the Horse Ferry in 1826.
Empy’s Horse Boat Ferry, Osnabruck, ON, Canada

4  210 Main Street  
William Clark purchased the property in 
1847. It remained in his family until 1878. 

7  330 Main Street
Falkner Park c. 1920; Betsy Doyle, 
Youngstown resident, historic marker; and 
the 1812 Binational Art of Peace Garden.

5  230 Main Street
House c. 1850. Feasible Underground Railroad 
site. Rum-Runners’ location c. 1930s. 
U.S. Coast Guard 1929 Rum-Runner Patrol Boat. 

10  347 Main Street
Site of El Dorado Hotel, 1891-1939, built  
by Frank Steele.

11  358 Main & Lockport Streets
Ontario House, also known as the “Stone 
Jug” c. 1842. Location of the Hathaway 
Tavern/Inn c. 1816.

12  Intersection of Main & Lockport Streets
Battle Site of La Belle Famille (French and 
Indian War, 1759). The British Position 
stretched from the intersection east along 
Lockport Street.

16  445 Main Street 
Alexander Barton owned this property from 
1845–1893. This site has been a hotel with 
varying names for over 100 years.

14  One Water Street
Four story Stone Steam Flouring Mill, a.k.a.  
Grist Mill, built by Hezekiah Smith c. 1842.  
Converted into condos in 1984.

18  500 Main Street & 501 Second Street
The Davis Family Homestead c. 1853,  
and Pickwick Hall c. 1880s.

17  491 Water Street
John Young’s “Red Store” c. 1808.
Youngstown Yacht Club c. 1930 and  
South Village Waterfront Park.

19  520 Main Street
Haskell Family Homestead 1877; property 
behind was occupied by Olaf Hathaway, 
Underground Railroad Conductor, 1820. 

13  409 Main Street
Davis/Haskell building was an Underground  
Railroad site.
Photo c. 1890

20  535 Main Street
Gordon Davis property, 1842–1875. He  
and David Burge were partners in a leather 
business. Current residence c. 1916.

15  435 Main Street
Originally first level retail, second 
level offices, and third level location of 
Youngstown Opera House, site of theatrical 
and musical performances c. 1890s.

21  545 Main Street
Alexander Lane property, 1852–1883. 
Lane owned the Ontario House 1842-1851. 

22  550 Main Street
David Kelly owned the property from 1833–
1889. Later owned by William Hutchinson, a 
member of Village Board of Trustees in 1878 
who also owned a grocery store on Main Street.

23  560 Main Street
First Methodist Episcopal Church in 
operation during various time periods 
between 1854–1916. The Hinman House  
(a parsonage) was razed 2002.

28  650 Main Street
David Burge property from 1830–1879. 
Gordon Davis was his business partner. 

24  565 Main Street
Youngstown Village School, 1835-1899. 
Converted to a residence in 1900.

29  703 Main Street
Lewis C. Beals purchased in 1832.
Property remained in family until 1927.

25  100 Church Street (at Main Street)
First Presbyterian Church Society organized 
in 1823. Church building c. 1837.

30  715 Main Street
Originally built for John Young’s sister  
c. 1840. Catherine Young gave it to the First 
Presbyterian Church Society for a parsonage. 

26  615 Main Street
Samuel Chubbuck house, 1833–1889.  
Horse ferryman with Thomas Balmer.

32  723 Main Street at Campbell Street
William J. Falkner homestead and doctor’s 
office in 1890. With his son, Lewis, they gave 
nearly 100 years of community service. 

31  720 Main Street
Hezekiah Smith, owner of Stone Steam 
Flouring Mill, purchased this property in 1842. 

27  645 Main Street
Hotchkiss house, c. 1852. 
The house with a mystery!

Donations to help support the  
Heritage Committee’s events and 

projects are gladly accepted.

HISTORIC YOUNGSTOWN BROCHURE AND SIGNAGE
Informational brochure for Historic Youngstown promoting warm-season walking tours and a 44-inch square self-guided walking tour park kiosk sign. Materials 
use historical maps and artwork; self-guided tour places special emphasis on Underground Railroad locations. Primary designer from concept to execution.

Shown, from left:  Brochure front and two unfolded brochure states, kiosk sign
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LOGO SELECTION
Logos for: a local counselor who integrates exercise into the therapeutic practice, an annual convention theme that piggybacks onto a standard 
yearly convention lockup; a boutique drum maker based in Louisville, Kentucky and a brand for a specific line of drums; a Buffalo, New York café; 
and an agency that matches rescue animals with seniors in need of companionship.


